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LIFE’S MEMORABLE MOMENTS
MUST BE MOËT & CHANDON

Celebrating
for 150 Years

Enjoy responsibly - www.moët.com

A chilled bottle of champagne. A glittering celebrity raising a glass of bubbly.
A zoom on the red velvet rope at a legendary night club; a wide angle at
an award ceremony; a close-up at a chic Hollywood after-party; flashing
cameras at the Venice Mostra; a film set on the French Riviera. And with
that, the stage is set.

Where celebrities and A-listers gather, and
paparazzi are on the lookout, chances are,
Moët Impérial is there.
This year, as the famed French champagne
House celebrates the 150th anniversary
of its flagship Moët Impérial, it is hard to
believe how quickly time has passed and
how far it has come.
The year was 1869. The place, the cool
cellars of Moët & Chandon at its historic
headquarters in Epernay in the heart of
the Champagne region. That was when
the first bottle of Moët & Chandon Brut
Impérial, now known as Moët Impérial,
was shipped. It was the starting point
of an unprecedented and enlightening
journey through unchartered territory,
across oceans and continents, to

become the venerable French Maison’s
signature champagne. Along the way
on that groundbreaking voyage, Moët
Impérial became a star in its own right,
photographed as an icon of “savoir-fête,”
and captured by the lens of paparazzi as it
was toasted by the glitterati.
On the road to stardom, Moët Impérial
has accompanied some unforgettable
moments, each filled with celebration
and glamour, always with its very own
inimitable style.
It is only fitting today, on this icon’s 150th
birthday, that a sparkling golden spotlight
be shined on its remarkable history and on
the unique trajectory that Moët Impérial
has traced on the way to becoming an
“Icon” in the 21st century.

NOT FOR FRANCE. ENJOY RESPONSIBLY.

The saga of Moët Impérial began in 1869.
That was the year it embarked on an
epic journey, overcoming challenge and
embracing opportunity, driven by the
spirit of conquest and the vision of the
leading men of Moët & Chandon. It was
when Moët Impérial set off to become
a global icon of celebration recognized
around the world.
The world was a different place in the late
19th century. The champagnes of Moët &
Chandon, a successful champagne House
founded in 1743, were widely enjoyed
in France and beyond. Still, sweeter
champagne varieties were then more
popular.
In 1869, a turning point came. Moët &
Chandon sensed the beginning of a shifting
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preference toward champagne with a
lower dosage. The House considered then
increasing its production of brut varieties.
It was the beginning of a prescient
move that favored brut champagnes,
burgeoning in 1869 to become today the
overwhelming majority of the House’s
production.
Thus, when Moët & Chandon shipped its
first order of “Brut Impérial” – as Moët
Impérial was then called - the moment
was ripe for a change. Pioneering and
forward-looking as ever, Moët & Chandon
had tapped with flair and foresight into
a global trend when it launched Moët
Impérial as a non-vintage brut blend.
Meantime, another idea was bubbling in
the Epernay cellars. Moët & Chandon was
looking to pay tribute to its own “Imperial”
heritage. Since the turn of the 19th
century, precisely in 1801, the House had
established a relationship with the future
emperor of France, Napoléon Bonaparte.
It was Jean-Remy Moët, grandson of the
House’s founder, who had initiated that
relationship, one that the House nurtured
over the years not just with the Emperor
but also with his close entourage. His
spouse, the Empress Josephine, a woman
of influence and taste, was herself
welcomed in Epernay as an ambassador
of a French “savoir-vivre.”
In 1869, when the House created Moët
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Impérial, it was to blend a champagne
suitably distinctive to pay tribute to that
“Imperial” relationship.
The timing of the first shipment of the new
non-vintage brut was auspicious. It was
set to coincide with the 100th anniversary
of Napoléon Bonaparte’s birth. What
better timing to pay homage to a faithful
patronage that had brought glorious
distinction to the House!
If Moët Impérial were to pay due tribute
to the House’s imperial legacy, it had to
epitomize the unwavering commitment to
excellence of Moët & Chandon for years to
come.
Hence in 1930, when the aristocrat RobertJean de Vogüé joined Moët & Chandon and
set his eyes on conquering new markets,
he did so by fostering the international
profile of Moët Impérial as a global icon of
celebration.
For the next 40 years, Moët Impérial
became the perfect vehicle for RobertJean de Vogüé’s message of French savoirvivre and elegance. With his legendary “15
minutes of lead time,” this ambassador of
modern French style spread the House’s
values of grandeur and generosity as
he mingled with President Eisenhower,
dined with Gary Cooper, and charmed
the Hollywood aristocracy with his festive
champagne.

THE 150TH
ANNIVERSARY
LIMITED-EDITION
BOTTLE
• This 150th anniversary offers an ideal
opportunity for Moët & Chandon, the
champagne House that created Moët
Impérial in 1869, to celebrate its most iconic
champagne. It is a celebration fit for a star, in
the style to which the House is accustomed.
Corks will pop, glasses will be raised, and
champagne pyramids will cascade down the
world over. There is of course also a limitededition bottle.
• To mark the momentous 150th anniversary
of its signature champagne, Moët & Chandon
has unveiled a limited-edition bottle of Moët
Impérial inscribed with a redesigned logo:
the “I” of “Impérial” has become a new
symbol for the House’s most emblematic
champagne.
• The “I” is a crowning tribute to the 150-year
history of this remarkable champagne. It is
a badge of honor that “must be” celebrated
on this historic milestone in the grand style
for which Moët & Chandon is known. Inside,
the same signature style champagne awaits
the popping of corks and the clicking of
champagne glasses.
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1965 / PAUL NEWMAN

1869

Moët & Chandon had from the outset
grand plans for its signature non-vintage
brut champagne.
Its ambitions became evident from the
moment Moët & Chandon received a new
royal commission. In 1893, the House
became an official purveyor of champagne
to Queen Victoria, and began deliveries to
Buckingham Palace. A few years later, in
1900, Moët Impérial stepped on the world
stage at the Paris World Fair.
It was in the glitzy nightlife of Manhattan
that Moët Impérial found its rightful place.
When the legendary night club Studio 54
opened its doors in 1977, A-listers rushed
to queue up. Moët Impérial’s name was
on an exclusive guest list of celebrities
that were, night after glamorous night,
whisked past the velvet rope. For years
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to come, Moët Impérial celebrated New
York’s high-life with stars from the worlds
of film, music and fashion. Woody Allen,
Jerry Hall, David Bowie, Lauren Bacall
and Diana Vreeland, were just a few of the
celebrities who graced the club with their
presence, redefining an age of glamour
and celebration.
The father of Pop Art, Andy Warhol,
who documented the dazzling New York
nightlife with black and white portraits of
his celebrity friends captured by his own
camera, was often photographed himself
in famous company, sharing a bottle of
Moët Impérial.
The glamourous Paris nightlife was just
as raging in the 1970s and 1980s. In 1984,
Catherine Deneuve, in her quintessentially
French elegance, posed for the paparazzi

holding an outsized glass as Moët Impérial
was poured generously at Paris’s Club 78.
Special moments were shared with
Moët Impérial. A frequent guest at
anniversaries, milestones, birthdays,
big or small, intimate or global, Moët
Impérial brought along its own “must
be” ingredient of celebration. Was it not
Paul Newman who celebrated his 40th
birthday with Moët Impérial? On a film set
on the French Riviera, turning 40 for Paul
Newman may have been a private affair,
but it was toasted with Moët Impérial. As
birthday celebrations go, and important
milestones demand, Moët & Chandon
feted in 2006, the 120th anniversary of the
Statue of Liberty with grand illuminations.
There, sparkles shined for the whole
world to see.

1984 / CATHERINE DENEUVE

On Stage
with a Superstar

Moët Impérial was destined to become a superstar.
Where royals toasted, where the art world danced with movie stars and fashion
models mingled with rock stars, Moët Impérial was there.

1985 / ANDY WARHOL

2006 / NEW YORK CITY’S LADY LIBERTY
120TH ANNIVERSARY
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What more natural playground for Moët Impérial than cinema?
Since 1992, when stars have come out to shine at the Golden Globes,
Moët Impérial has toasted Hollywood’s best filmmakers
and its brightest stars.

©THE GREAT GATSBY and all related characters and elements © Warner Bros. Entertainment Inc. (s19)

Lights, Camera,
Action!

2013 / THE GREAT GATSBY

1960 / CARY GRANT AND KIM NOVAK

2010 / SCARLETT JOHANSSON

Moët Impérial was center stage in January
at the 76th Annual Golden Globes Awards
ceremony when the year’s most brilliant
achievements in film were celebrated in
Los Angeles. In fact, it has been there now
for 28 years as the official champagne of
the Golden Globes. Since 1992, Moët &
Chandon has proudly raised a toast to
Hollywood and to the joy it brings to the
world with the magic of cinema.
This year, to christen the 2019 Golden
Globes award celebrations, Moët &
Chandon presented 1,500 bottles of Mini
Moët - a smaller version of Moët Impérial
- to a roster of stars on the red carpet. The
Mini Moët bottles were served to celebrate
a decade of philanthropy by the House
through its popular initiative, “Toast for
a Cause.” The House made a donation
in the name of those who took part in
its initiative. Moët & Chandon’s brand
ambassadors in attendance and other
guests raised a celebratory Mini Moët

bottle in honor of a charity of their choice.
Even before Moët & Chandon’s partnership
with the Golden Globes began, the House
had shared memorable moments in the
history of cinema. For decades, stars of the
silver screen were photographed around
the world, sharing their own memorable
moments with a glass of Moët Impérial.
In 1955, the French actress Dany Robin
was among the first stars of cinema to be
photographed savoring a glass of Moët
Impérial. Cannes naturally became a new
playground for Moët Impérial. That is
where in 1960, film legends Kim Novak and
Cary Grant were photographed toasting
with a bottle of Moët Impérial at a starstudded dinner on the French Riviera. In
2009, Scarlett Johansson became the first
Hollywood star to grace Moët & Chandon
with her likeness as ambassador for the
Maison. She often basked in the hospitality
of the French House and in 2010, hosted
an intimate gala event where, as part of

the festivities, she engaged in Moët &
Chandon’s timeless tradition of handpicking grapes at harvest time.
Onscreen, Moët Impérial has played a
starring role in some unforgettable scenes
of cinema’s history. In Pretty Woman, the
film’s modern-day Cinderella famously
discovered the pleasure of dipping a
strawberry into a glass of Moët Impérial.
In The Devil Wears Prada, the bold and
brilliant Andy Sachs celebrated her
fashion-week success in Paris with Moët
Impérial.
In the grandest tribute yet, the showstopping party scene in The Great Gatsby
directed in masterful theatrical style
by Baz Luhrmann, showed Jay Gatsby
toasting with a glass of Moët Impérial.
There it was, Moët Impérial, in oversized
bottles, or cascading down a champagne
pyramid, a guest at an unimaginably
lavish party on a sprawling estate by the
Long Island Sound.
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2014 / ROGER FEDERER

A Taste
of Victory

1971 / JACKIE STEWART

When Moët Impérial rose onto the podiums of the sporting world,
it brought its own special prestige to a global stage where victories
would be celebrated with a triumphant spray.

On the sporting stage, Moët Impérial
has quickened heartbeats by celebrating
victories on the world’s most competitive
racetracks, on the open seas and the
tennis championship circuits.
Moët Impérial established itself as a
symbol of joyous celebration in 1967,
when the racing champion Dan Gurney
spontaneously sprayed champagne from
the winner’s podium. His gesture launched
a lasting “champagne spray” tradition
that began in the small town of Le Mans
in France and went on to conquer racing
podiums around the world.
The racecar champion Jackie Stewart took
the relay in perpetuating the tradition
of celebrating with Moët Impérial as he
basked in his own crowning victory at the
1971 British Grand Prix at the Silverstone
circuit in England. The public cheered
on as Jackie Stewart, one of the greatest
drivers ever to take the wheel of a racecar,
went from pole position to the finish line

and onto the winner’s podium where he
savored a taste of victory, raising a bottle
of Moët Impérial to his lips.
Racing fans with an appreciation for
history will no doubt see in that iconic
image, echoes of Tazio Nuvolari raising a
bottle of Moët Impérial to his own lips, as
he sipped the joys of his racing victory at
the Vanderbilt Cup on Long Island. The
year was 1936 and Moët & Chandon’s car
racing adventure was then just beginning.
On the open seas, Moët Impérial has
long celebrated the fighting spirit of
those who wrestle with the forces of
nature. Moët & Chandon’s sponsorship of
prestigious sailing competitions including
the challenging America’s Cup, has been
driven by a commitment to a sporting
endeavor that tests the extraordinary
skills of athletes as they battle high winds
and powerful waves.
Through sports victories, Moët Impérial
has ascended to the apex of athletic

excellence and come to share the stage
with sportsmen who strive to conquer
and win. It is a spirit that lives on today
on the world’s tennis courts through the
legendary superstar Roger Federer. By
becoming the House’s brand ambassador
in 2012, Roger Federer sealed with Moët
Impérial a perfect partnership of two
legendary icons of timeless style and
global success.
Few partnerships in the history of sports
have been as iconic. Roger Federer’s
remarkable personal achievement and
elegant sportsmanship have created a
natural symbiosis of shared values with
Moët Impérial. The tennis champion’s
precision on the court, fluid tennis game
and powerful pursuit of victory on the
championship circuit have made him
an ideal partner for Moët Impérial. His
gentlemanly grace has made him a perfect
ambassador for Moët & Chandon.
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Golden Drops
from Champagne

Champagne in France is a wine region that since 1743 has been home
to Moët & Chandon. The House’s winemaking tradition pays tribute
to the essence of the bountiful nature that has nurtured and given
a distinctive style to Moët Impérial.

Moët & Chandon’s most precious
relationship is with Nature.
One reason is that the name “champagne”
is exclusively reserved for wines produced
in a small region of northeastern France,
known as “Champagne.”
Moët & Chandon’s winemakers have
strived consistently to honor the
exceptional product of the Champenois
terroir by designing Moët Impérial in the
image of the Champagne region.
The grape juice that makes its way into
Moët & Chandon’s on-site winemaking
facilities is sourced to ensure that the wellbalanced blend of the House’s signature
champagne always reflects the richness
and diversity of the region’s vineyards.
This rich and varied raw material comes
from the House’s own 1,200 hectares of
vines, the largest vineyards in Champagne
comprised of 50 percent of the highestrated Grands Crus and 25 percent of
the next-highest-rated Premiers Crus,
designations attributed historically to

villages where the best grapes commanded
top prices.
To add nuances in its blends, Moët &
Chandon supplements the fruit of its own
harvest with grapes supplied by local
growers from approximately 230 to 240
of the total 319 wine-producing villages in
Champagne.
Since 1998 when he joined Moët &
Chandon as winemaker before being
named Cellar Master in 2005, Benoît
Gouez has been the gatekeeper of an
ancestral know-how. It is a “savoir-faire”
that together with high-quality grapes set
the House’s winemaking apart from all
others.
Over a glass of chilled champagne, Benoît
Gouez sat down for a virtual tour of Moët
& Chandon’s winemaking tradition, and
to reveal the well-kept secrets of Moët
Impérial’s brilliance.
What is most satisfying about your role
as Moët & Chandon’s Cellar Master?

As winemakers, we strive to design Moët
Impérial in a style that consistently
blends in three essential elements: a
bright fruitiness, a seductive palate and
an elegant maturity. We do this year after
year despite the ever-changing flavor of
grapes from harvests that are the product
of a fickle nature. Those qualities are
distinctive characteristics of the House’s
blends. Preserving our style is both the
most challenging and the most satisfying
aspect of life as a Cellar Master.
Does the composition of Moët Impérial
ever change?
The composition of the Moët Impérial
blend is always two-thirds of Pinot
Noir and Meunier, and a lesser third
of Chardonnay. The dosage is limited
to 9 grams per liter. Because ours is a
bespoke blend, these percentages are
tweaked each year to obtain the same
distinguishing characteristics of Moët &
Chandon’s blends.

2018 / BENOÎT GOUEZ
What is the “bright fruitiness” quality of
Moët Impérial?
The “bright fruitiness” of Moët Impérial
is the quality we derive from the natural
flavor of grapes. Our champagnes have the
same natural quality in every sip. At Moët
& Chandon, our customized, adaptable
oenology is guided by the same principle:
we do not force nature, we guide her.
What makes the “seductive” quality of
Moët Impérial?
The “seductive palate” of Moët Impérial
evokes its sensual and mysterious
qualities. It is light and generous, but
also ample and fresh. With every sip, the
seductive palate comes from a delicate
balance of flavors blended in a bespoke
assemblage.
How would you define the “elegant
maturity” of Moët Impérial?
The smooth and generous “elegant
maturity” of Moët Impérial adds a sense

of abundance to the wine. That sensation
results from the wine’s contact with the
yeast, which creates a spontaneously
pleasurable experience that is unique
when you sip Moët Impérial.
Do you consider your work to be a
precise craft or a sensual art?
Winemaking at Moët & Chandon is both a
craft and an art. It is the result of a savoirfaire handed down over the centuries,
and perfected by successive generations
that have relied in equal measure on their
sense and their sensibility. With modern
technology and ancestral traditions, we
create a distinctive champagne with the
same recognizable and beloved taste.
Can Moët Impérial be served with a
refined meal?
Moët Impérial is an ideal champagne for
food pairing given its consistency and its
reduced dosage. It is a pleasure available
to all adults, not unlike appreciating

great art or music. For those who seek a
truly exceptional dining experience, we
have partnered with the two times threeMichelin star chef, Yannick Alléno, whose
delectable dishes, mostly savory and often
with crunchy elements, are designed to
bring out the flavors in his prize-winning
cuisine and in our own exceptional
champagnes.
What is the crowning achievement of
Moët Impérial from a winemaker’s
viewpoint?
We take great pride in Moët Impérial and
its remarkable 150-year success story. We
apply an artistic sensibility to create a
champagne that is loved because it is rich
and delicious. Moët Impérial reflects the
grandeur and richness that comes from
our lands and our know-how. It can be
served any time of year and paired with
a gourmet meal. Its delicate and subtle
elaboration makes it a champagne that is
both accessible and delicious.
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1. Napoléon I’s first visit to Moët & Chandon’s cellars in Épernay
in 1807, welcomed by Jean-Remy Moët / 2. The first label of Moët
& Chandon Brut Impérial, currently known as Moët Impérial / 3.
A grand champagne pyramid filled with Moët Impérial / 4. French
actress Dany Robin photographed at Moët & Chandon for ‘La
qualité française’ in 1955 / 5. The first record of a Moët & Chandon
sale to Napoléon I / 6. The ‘Galerie Impériale’ at Moët & Chandon’s
cellars in Épernay / 7. Moët Impérial 150th anniversary limited
edition bottle / 8. ‘Tribute to Heritage’ gala dinner celebrated
inside Moët & Chandon’s cellars, in 2010 / 9. Yannick Alléno, two
times 3 Michelin-starred chef and Moët & Chandon ambassador

10. Moët & Chandon’s Orangerie residence in Épernay / 11. ‘The
Spirit of 1743’ hot-air balloon flying over London’s Big Ben in 1993,
celebrating the House’s 250th anniversary / 12. An alluring glass
of Moët Impérial / 13. The iconic star Monica Bellucci signing
an oversized bottle of Moët Impérial at a charitable event in
Cannes / 14. Benoît Gouez, Moët & Chandon Cellar Master / 15.
‘The Spirit of 1743’ hot-air balloon flying over the Great Wall of
China in 2011 / 16. Moët & Chandon vineyards at Mont Aigu / 17.
Chardonnay grapes
In cover page, American actress Hope Lange in 1963 movie ‘Love
is a ball’.
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NOT FOR FRANCE. ENJOY RESPONSIBLY.

Enjoy responsibly - www.moët.com
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